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摘要 
 
I 
 
摘要 
随着李克强总理在 2015 年政府工作报告中提出制定“互联网+”行动计划，移
动互联网已经走进各行各业，我们也开始享受信息技术与传统产业融合的红利与
便捷。同时，随着人民生活水平的提高、移动支付的普及以及公众参与公益慈善
热情的不断高涨，互联网+公益作为公益的一种全新形式应运而生，并很快在社
会保障领域成为一种不可忽视的力量。但值得注意的是，频频爆出的负面诈捐事
件，极大损害了公民参与网络公益的热情，也阻碍了互联网+公益行业的发展。 
在此背景下，本研究选取了互联网+公益领域最为热门的网络慈善捐款行为，
从微信用户入手，借鉴以往学者的研究理论，通过问卷调查的方式，结合数据分
析与假设检验，对影响慈善捐款行为意向的各个变量及内在作用机制进行分析，
进而弥补了当前学界缺乏对网络慈善捐款参与行为实证研究的空白。 
首先，本文通过从社会背景和理论背景出发，交代了本研究的缘起，进而梳
理了微信用户行为、个人慈善行为、理性行为理论、计划行为理论等学界成果，
从计划行为理论框架出发，并引入社会距离与过往经历变量，构建出研究模型，
并提出假设。 
其次，本研究通过借鉴已有成熟量表以及专家咨询等方式，设计出问卷初稿
并进行前测，通过信效度检测，对量表问题进行了修正，进而得出正式问卷。 
再次，通过网络问卷发放平台—问卷星发放问卷，通过微信、微博、朋友圈
等渠道进行传播扩散，共收得有效问卷 294 份，进而采用 SPSS19.0 数据分析软
件进行数据分析及假设检验。 
本研究所得结论如下：行为态度、主观规范及知觉行为控制对微信用户慈善
捐款意向均有正向影响；过往经历对慈善捐款意向影响不显著，社会距离慈善捐
款意向有正向影响。 
最后，对本研究的局限性和未来研究方向进行了总结，并根据研究结论，就
如何鼓励公民参与网络公益，如何发展网络公益行业提出了自己的建议。 
 
关键词：计划行为理论、微信捐款、公益慈善
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Abstract 
With the Premier Li Keqiang proposed Internet+ plan in 2015, mobile Internet 
has entered every aspect of our lives. With the improvement of people's living 
standard, the popularity of mobile payment and the rising people's participation in 
public charity enthusiasm, the Internet + public welfare as a new form of public 
welfare came into being, and soon become a force cannot be ignored in the field of 
charity. However, the associated negative events have greatly damaged the enthusiasm 
of citizens to participate in charity, also hindered the development of the Internet+ 
public sector. 
In this context, this study has chosen one of the most popular Internet's 
behaviors---network donation behavior. We started from the WeChat users, through 
the questionnaire survey, combined with data analysis and hypothesis testing, studied 
the intention of donation behavior of microblogging users. This paper also analyzed 
the internal mechanism of influencing the intention of donation, and makes up for the 
lack of empirical research on the behavior of online donation. 
First of all, this paper started from the social background and theoretical 
background, explain the origin of this study, and then through the WeChat user 
behavior, personal charity behavior, rational behavior theory, planning behavior 
theory and other academic results were reviewed, and by looking for gaps in existing 
research to identify the breakthrough, we built the research model, and put forward 
the hypothesis. 
Secondly, by learning the mature scales and consulting from the experts, the author 
designed the preliminary draft of the questionnaire and made the pre-test. The 
questionnaires are used to revise the scale and obtain the formal questionnaire. 
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Through the reliability and validity analysis, the problems of the scale were amended, 
and then come to a formal questionnaire. Then a formal questionnaire was made. 
Thirdly, 294 valid questionnaires were collected through the Internet, such as WeChat, 
microblogging and friends circle. The we used SPSS 19.0 to testify our research 
model and hypothesis. 
The result shows that behavioral attitude, subjective norms and perceived 
behavior control have a positive effect on the intention of donation of WeChat-users, 
past experience has no significant effect on the intention of donation, and society has 
a positive effect on donation intention. 
Finally, we summarized the limitations of this study and the future research 
direction. We also made our suggestions about how to encourage citizens to 
participate in network public welfare, how to develop the network of public welfare 
industry. 
Key words: the Theory of Planned Behavior (TPB); Wechat Donation; 
Charity. 
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